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This tactical project is a Kitchen table Street organization method to Include 22 million UnVoters 
in Generation XYZ Earliest UnVoters Nationally. A cooperative venture of Bardivarius via 
Gemini-empowered Augmented intelligence agent courtesy of Google and the Wizardry of PM 
THOMAS PH.G DATA SOMMELIER 


Listen to podcast here. 


https://g.co/gemini/share/d3a23555e66f 


Here's a simulated scenario showcasing the combined principles of online impressions and 
word-of-mouth referrals, specifically for a Gen XYZ-targeted climate change petition focused on 
methane reduction: 


The Online Spark 


Targeted Ads: Visually compelling ads highlight the alarming impact of methane on climate 
change, utilizing relatable imagery and language tailored for Gen XYZ (e.g., "Your future is 
melting faster than that ice cream cone. Sign the petition to cut methane now!"). 

Social Media Engagement: Ads direct to a landing page with shareable infographics and 
videos designed for viral spread across platforms like TikTok and Instagram, encouraging 
users to tag friends and spread the word. 

Influencer Partnerships: Collaborate with eco-conscious influencers popular within the Gen 
XYZ demographic to create authentic content promoting the petition, leveraging their 
established trust and reach. 


The Word-of-Mouth Wave 


Community Hub: The landing page features a live feed of petition signatories, fostering a 
sense of collective action and encouraging friendly competition among peer groups. 
Personalized Sharing: Upon signing, users receive pre-written messages tailored for 
different social platforms, making it easy to share their action with friends and family. 
Gamification: Introduce reward systems or badges for those who refer others to the petition, 
tapping into the Gen XYZ desire for achievement and recognition. 


The Ripple Effect 


Local Events: Partner with schools, universities, and community organizations to host 
events around the petition, providing spaces for in-person discussions and generating local 
media coverage. 

User-Generated Content: Encourage supporters to create their own content related to the 
petition, further amplifying its message organically across online communities. 

Celebrity Endorsements: Secure endorsements from high-profile figures known for their 
environmental advocacy, generating buzz and driving mainstream media attention. 


By strategically combining online impressions and word-of-mouth referrals, this simulation 
creates a multi-pronged approach that maximizes reach and engagement within the target 


demographic. It leverages the initial spark of targeted online ads to ignite a wave of grassroots 
advocacy, fueling the petition's momentum and ultimately driving meaningful change. 


